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5.4 TIMOAOTHZH BIOAOTIKQN MPOIONTQN
5.5 MOIOTHTA BIOAOTIKQN MPOIONTQN
5.6 MEPIBAAAON KAI BIOAOTIKH EKTPOOH

Ztnv UAn, n onoia Ya eetaotei oe eninebdo lMaveAdadikwv eéetdocwy, meptAauBaveral puovov to

TewpnTIko TuRua Kade Ke@aAaiou Kat O)L TO EPYAOTNPLAKO.

TOMEAZ AIOIKHZHZ KAl OIKONOMIAZ

EL8LKOTNTEG:

1. YNAAAHAOZ AIOIKHZHZ KAl OIKONOMIKQN YMHPEZIQN
2. YDAAANHAOZ ANOOGHKHEZ KAI 2 YITHMATQN EDOAIAZIMOY
3. YOAAAHAOZ EMNOPIAZ KAl AIAOHMIZHZ

4. YOAAAHAOZ TOYPIZTIKQN ENIXEIPHZEQN

E€stalopeva Mabnuata:
1. APXEZ OIKONOMIKHZ OEQPIAZ
2. APXEZ OPTANQZHZ KAI AIOIKHZHZ

APXEZ OIKONOMIKHZ OEQPIAZ

BIBAIO: «Apxég Owovoulkng Oeswpiag» g M tang levikou Aukeiou (ZYITPADEIZ: AIANOZ ©.,
MAMNABAZIAEIOY A. KAl XATZHANAPEOY A., ek6060eLg Alodavtog)

AIAAKTEA - EZETAZTEA YAH

Kedalaro 1: BAZIKEZ OIKONOMIKEZ ENNOIEZ
1. Eloaywyn.

2. H Owkovopia tou PoBwvowva Kpouaoou.

3. OL avayKeg.

4. Mpoidvta f Owkovoutka Ayada.

9]

. H Ayopa.

6. Kowwvikoi @sopol.

7. Ot Napaywykég Auvatotnteg tng Okovouiag.
8. O KATAUEPLOUOG TWV EPYWV.

9. To xpnua.

10. To Owkovoutkd KUKAwHA.

11. H aBeBatdtnta otnv olkovouLkn Lwr).
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12. Ot mAnpodopieg.

OL avtioToLXEG EPWTNOELG-00KNTELG 0TO TEAOG Tou KedaAaiou.

Keddharo 7: AKAOAPIZTO EFXQPIO MPOION

1. Aldkplon MIKPOOLKOVOULKHG Kal MaKpOOLKOVOULIKAG Oewplog

2. AkaBdploto Eyxwplo MNpoidv

3. H'Evvola tng NpootiBépuevng Agiag

4. H enibpaon tng HeTaBoAng Twv TLUWV oto AkaBdpLoto Eyxwplo mpoiov
9. To kata kepaAnv mpaypatiko A.E.M. .

10. To A.E.MN. wg SelKTtng OLKOVOULKAG EVNUEPLOC Kal oL aduvauieg Tou.

OL avtioToLXEG EPWTAOELG-A0KNOELG 0TO TENOG Tou Kedahaiou.

Kedalawo 8: TO TPAMEZIKO Y:THMA

1. Tueilvad xpAua.

2. \elTOUPYLEG TOU XPNLATOC.

3. Eidn xprpoatoc.

4. To Tpamellkd ZVoTnua.

5. H Snuioupyia xpnpoatog and tig Epnopikég Tparmeleg.
7. TOKLOMOG — AVATOKLOUOG.

OL avTioTOLXEG EPWTNOELS - AOKNOELG 0To TENOG Tou Kedahalou.

Kedahawo 9: OIKONOMIKEZ AIAKYMANZEIZ — MAHOQPIZMOZ -ANEPTIA

1. Elocaywyn.

2. OLKOVOULKEG SLAKUAVOELC.

3. O MANBwpLopdC (ekTOC amd To UTTOKEDAAALO TIOU AVAPEPETAL 0TI CUVETELEG TOU TIANBWPLoUOU Kat hEPEL
TOV UTIOTLTAO: «Y) AQVELOTEC KOl XPEWOTESY).

4. Avepyla.

OL avtioToLXEG EPWTNOELS - AOKNOELG 0TO TENOG Tou Kedahaiou.

KeddAaro 10: TA AHMOZIA OIKONOMIKA
1. Eloaywyn.

2. OL OwovouLkEG Aettoupyieg Tou Kpdatoug.
3. Ta Anpoota OLKOVOULKA.

4. Kpatikog MNpolmoAoyLopuog.

OL avtioTolyeg epwTNoeLg oto TEAog Tou KedaAaiou.
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APXEZ OPFTANQZHZ KAI AIOIKHZHZ

BIBAIO: «Apxég Opyavwong Kot Atoiknong Emyepnioswv» (XYITPADEIZ: BAZEBANIAOY M. KAl PEKAEITHZ
M., ekd6oelg ITYE Alddavtoc)

AIAAKTEA - EZETAZTEA YAH

KEMDAAAIO 1: H ENIXEIPHZH

1.1. H ENNOIA THZ EMIXEIPHZHZ

1.1.1. Eloaywyn.

1.1.2. Mopd£Eg Emiyelprioewvy.

1.1.2.a. I6loktnotakod Kabeotwe.

1.1.2.y. Topéag dpaotnplotnTag.

1.1.2.5. To peyeBog twv Emixelproswvy.
1.1.2.e. H Tewypadikn Ektaon twv ApactnplotATwy.
1.2. Ol AEITOYPTIEZ THZ EMIXEIPHZHZ

1.2.1. Eloaywyn.

1.2.2. H Mapaywyikn Asttoupyla.

1.2.3. H Eumopikn Asttoupyia.

1.2.4. H Owovoutkn Asttoupyia.

1.3. H EMIXEIPHZH Q% KOINQNIKH OPTANQZH
1.3.1. Eloaywyn.

1.3.2. H Kowwvikn EuBUvn twv Emixelpnoswv.
1.3.3. O Kowwvikog looloyLopoc.

1.4. TO NEPIBAAAON THZ ENIXEIPHZHZ

1.4.1. Eloaywyn).

1.4.2. Katnyopieg tou E€wtepikou Meptfailovroc.
1.5. Ol EMIAIQ=EIZ THZ EMIXEIPHZHZ

1.5.1. Eloaywyn.

1.5.2. H AnoteAeopatikotnTa.

1.5.3. H AnodotikdtnTta.

1.5.4. H Mapaywykotnta.

1.5.5. H AvtaywvioTtikotnta.

KEDANAAIO 2: OPTANQZH KAI AIOIKHZH

2.2. HENNOIA THZ AIOIKHZHZ

2.2.1. Eloaywyn.

2.3. OI TNQ2EIZ,Ol IKANOTHTEZ KAI TA XAPAKTHPIZTIKA TQN 2YTXPONQN AIOIKHTIKQN TEAEXQN
2.3.1. TvwoelLg.

2.3.2. IkavOTnTEC.

2.3.3. XO0pOKTNPLOTLKA TIPOCWTIILKOTNTAG.
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2.4. OPTANQZH KAI AIOIKHZH (MANAGEMENT)

2.4.1. Elocaywyn.

2.4.2. lotopikn €€EALEN TOU management.

2.4.3. Ot Aettoupyieg tng Opydvwong & Aloiknong.

2.5. MAPKETINTK (MARKETING)

2.5.1. Eloaywyn.

2.5.2.Evvola Kot mepLexopevo tou Marketing

2.5.3. To piypa marketing (marketing — mix) (ektog twv napaypadwv 2.5.3.a, 2.5.3.8, 2.5.3.y, 2.5.3.5).

2.6. AIOIKHZH NQAHZEQN

2.6.1. Eloaywyn — BaoKEG EVVOLEG.

2.7. XPHMATOOIKONOMIKH AIOIKHZH

2.7.1. Eloaywyn — BaoLKEG EVVOLEC.

2.7.2. MeplexOUEVO TNG XpNUOTOOLKOVOULKAG AgtToupylag.

2.7.2.0. H Aetoupyia Tou mpoUmoAoyLopou.

2.7.2.B. H tapelakn Asttoupylia.

2.7.2.y. H hoyiotikn Aettoupyia (Ot tpelg mpwreg mepiodol tng napaypadou, SnA. anod «H Asttoupyia auth ...
TIOU LOXUOUV»).

2.7.2.6. H hettoupyia Alaxeiplong Kepalaiwv.

2.8. AIOIKHZH NMAPATQIHZ

2.8.1. Eloaywyn —Evvola kat Quon tng Mapaywyng.

2.8.2. zkomol kal i pé€poug Aettoupyleg tng Aloiknong Moapaywyng.

2.8.2.a. TonoBeoia epyootaciou kal Statagn xwpwv.

2.8.2.B. IxeSl00UOG MOPOYWYNC.

2.8.2.y. MpoypopHaTIONOC.

2.8.2.6. AlaodpdAion moldtnTag Kot EAEYX0C TNS APy wynG.

2.8.2.€. Alobrikeuan.

2.8.2.0T. JUVTAPNON KOL QVTIKOTAOTOON TOU UNXAVIKOU €EOTALOMOU KOL TWV EYKOTACTACEWY TOPAYWYNHC.

2.8.2.C NMpopunOelec.

2.9. AIOIKHZH ANOPQMINQN MOPQN

2.9.1. Eloaywyn.

2.9.1.0. MpoypapuUaATIoNOGS avBpwrivou SuvauLkou.

2.9.1.8. NpooAnyelg.

2.9.1.y. Eknaidevuon kat Avamruén.

2.9.1.6. MetaBéoeg kal MpoaywyEg Mpoowrikou.

2.9.1.e. A€loAoynon kat MoAwtikn ApolBwy.

2.9.1.0t. Kowwvikn kat Yyelovoutkn YrmootnpLén.

2.9.1.7. EpyOoLOKEG IXEOELG.
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KE(DAAAIO 3: Ol AIOIKHTIKEZ AEITOYPTIEZ THZ ENIXEIPHZHZ

3.5. AHWH ANNOQAZEQN

3.5.1. Eloaywyn.

3.5.2. Juvnon NpofAnuata katd tnv AnPn Amopacewv.

3.5.3. Awadikaoia AqPng Artodpdoswv.

3.5.4. MéBodol AfPng Opadikwy AtodpAacewv.

KEMDAAAIO 4: ZYTXPONEZ TAZEIZ THZ OPTANQZHZ KAI AIOIKHZHZ

4.3. O OPTANIZMOZ MNMOY MAOGAINEI

4.3.1. Eloaywyn — H Evvola tng Mabnong.

4.3.2. H évvola TnG opyavwolakng padnong.

4.3.3. 0 Opyaviopocg ou pabaivel.

4.3.4. METAOoXNUATIONOC TWV ETMXELPHOEWY OE 0OPYAVIGUOUC TTOU pabaivouv.
4.3.5. MNapaywyn Hdbnong kot mpocapuoyn TG Habnong.

4.3.6. O véog poAog TG nyeoiag.

ApBwon: Itnv evotnta 2.4.2, otnv napaypado yia tov Fayol, otnv mpoteAeutaia nepiodo (ypapuun 27 g

oelibag tou BiBAiou) n dpaon «epyaoies Stevduvanc» va SLopBwbel oe «epyaoieg Stoiknongr.

TOMEAZ AOMIKQN EPTQN, AOMHMENOY MEPIBAAAONTOZ KAI
APXITEKTONIKOY ZXEAIAZMOY

Ewdwikotnto: TEXNIKOZ AOMIKQN EPFTQN KAI TEQMAHPO®OPIKHE

E€stalopsva padnupata:
1. APXITEKTONIKO ZXEAIO
2. OIKOAOMIKH

APXITEKTONIKO ZXEAIO

BIBAIO: «APXITEKTONIKO =XEAIO» (MoAeodopia kat Apxitektovikég Aemtopépeleg) (ZYITPADEIZ: TEPAKHE
FTEQPTIOZ, AYTEPINOY-KOAQNIA 3OQIA, KAPAAHZ TEQPTI0Z, Ek§oon Atddavtog)
Napatipnon: Ot padntéc kot padrtpleg dev xpeldletal va amootnBicouv aplBuntikd dedopéva Kot

S100TAoELC SOULKWY OTOLXELWY 1 UALKWV Kol LopdEC SLaTOUWV.
AIAAKTEA — EZETAZTEA YAH
KEMDANAAIO 6: APXITEKTONIKH MEAETH ENAITEAMATIKOY XQPOY (KATAZTHMA ZE AYO ENINEAA)

6.1. TENIKA
6.2. MAPAAEITMATA KATAXTHMATQN



